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Overview

1. The purpose of this course

2. Introduction to personal branding
3. Get to know yourself

4. Get to know your audience

5. Build your personal brand

6. Amplify your authority



By the end of this course, you will be able to:

Understand what personal branding is and why it's important in today's
professional world.

Identify the key elements of a strong personal brand, including your
unique strengths, values, and target audience.

Create a powerful personal brand message that connects with your
target audience.

Learn effective networking techniques to build and maintain professional
relationships.

Use storytelling to share your brand story, especially in interviews and job
searches.

Manage your online reputation and establish credibility in your field.

Develop a plan for continuous learning to keep your personal brand
growing.




Introduction to personal branding

What's a personal brand ?

A personal brand is your unique identity and reputation that you nurture and
promote to the world.

It sets you apart from others and shapes how people perceive and interact
with you.

Your brand is a combination of your traits, skills, values, and personality that
you consistently present in person and virtually across various platforms.

It involves showcasing your expertise, engaging with others, and
maintaining a consistent message.

Key elements include:

1. Identity and Values: What you stand for.

2. Expertise and Skills: Your knowledge and abilities.

3. Personality: Your character and interaction style.

4. Visual and Verbal Style: How you present yourself.

5. Consistency: Uniformity of your message and image.

6. Online Presence: Your activity on digital platforms.

7. Network and Community: Your relationships and audience.

8. Reputation: How others see you.

Building a personal brand helps you stand out, attract opportunities, and
create a lasting impression.




What's Personal Branding?

Personal branding is the practice of shaping and consistently promoting
your unique professional identity and expertise.

It involves managing how you present yourself both online and offline,
emphasizing your strengths, values, and goails.

By communicating authentically and telling your story, you position yourself
as a thought leader and valuable asset in your industry.

Key aspects include:

1. Self-Discovery: Understanding your strengths, passions, and goals.

2. Unique Value Proposition: Defining what sets you apart.

3. Consistent Messaging: Maintaining uniformity across all platforms.

4. Content Creation: Sharing content that reflects your expertise.

5. Online Presence: Managing profiles on social media and other platforms.
6. Networking: Building professional relationships.

7. Reputation Management: Influencing how others perceive you.

Consistency, authenticity, and visibility help differentiate you and build
credibility.




Why is personal branding important?

Craft a polished personal brand
to spotlight your unique
strengths, leaving a memorable

mark on potential employers,
clients, or partners.

Consistent authenticity in your
personal brand establishes you
as a reliable professional in your
field, enhancing your credibility.

A robust personal brand unlocks
Attract new career paths, partnerships, and

Opportunities speaking engagements, resonating
with others who appreciate your
distinct qualities.

Establish yourself as a respected
authority in your industry to
broaden your reach and impact,
driving meaningful
conversations and change.

. Align your professional goals with
Achieve your talents and values through
Career personal branding, fostering long-
Success term satisfaction and progression in
your career.

R

Increase

Influence




Did you know?

84% of clients believe that a company's reputation is influenced by the
personal brand of its employees, according to a report by Forbes.

60% of clients are more likely to do business with a company that has a
strong personal brand by Branding Strategy Insider.

57% of clients say that they would pay more for a product or service from
a company with a strong personal brand by Corporate Visions.

Interactive part: Can you think of anyone who became successful by creating
their own unique personal brand?




Gary Vaynerchuk

From immigrant entrepreneur
to business mogul

Gary Vaynerchuk, also known as Gary Vee, is a self-made
entrepreneur, investor, author, and internet personality with an
estimated net worth of $220 million.

His journey from humble beginnings to success highlights the power
of personal branding.

By consistently sharing his passion for business and marketing across
various platforms, Gary has built a loyal following (More than 44MM
combined followers across social media) and diversified his wealth
through ventures like VaynerMedia and investments in companies like
Twitter and Facebook.

Through authenticity, strategic use of social media, and a
commitment to providing value, Gary Vaynerchuk exemplifies the
principles of effective personal branding for aspiring entrepreneurs
looking to replicate his success.




START your personal brand journey

A. It is all about who you are!

Individuals with strong personal brands are self-aware, clear about who they
are and what makes them unique, and adept at leveraging their strengths.

Let’s discover who you truly are, answer the questions below:

1 - What are my strengths and weaknesses?

2 -What are my motivators—the ones that energize me?

3 - What are my core skills and competencies and areas of specialization?

4 - What competencies and skills will best assist me in reaching my career
objectives?




5. What sets me apart from others in my field (competitors)?

Using your answers from earlier questions, list your top five strengths. These could
be descriptors like "innovative,” "effective commmunicator,” or "problem-solver.” This
task will help you get a clearer self-perception.

YOU

Listing all the distinct sets of qualities and abilities above will help you articulate
your unique value proposition, making you invaluable to your target audience
and/or clients.




B. Your Values, Passions and Goals!

Your personal brand should be an authentic reflection of who you are and
what you stand for; thus, it requires defining your values, passions, and goals.
Understanding these elements and their significance in your industry enables
you to create a brand message that deeply resonates with your audience.

Your Values: What do you believe in?

Professional values, such as integrity, accountability, respect, collaboration,
and ethical behavior, serve as the compass guiding your actions and
decisions.

These values not only shape how you interact with others but also contribute
significantly to building your personal integrity and reputation.




Your Passions & Interests: What ignites your fire?

What motivates you to take action? When you bring your passions into
what you do, you not only enjoy it more, but you also inspire and energize
those around you.

Let's discover your passion!

1 - What do | enjoy the most?

2 - Why did | choose to study this particular field?

3 - What qualities do | admire in others that align with my interests?

4 - What type of people inspire me and why?
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5 - Am | connecting my passions with my field of studies and career
goals?

6. Do | want to share my passion with others?

7 - Do | want to build a brand around my passion?

Your goals and aspirations: What do you aim to
achieve?

Both goals and aspirations play a crucial role in shaping who we are
and driving us towards our goals. They give us something to aim for
and inspire us to keep growing and evolving. Whether big or small,
having goals and aspirations adds meaning and excitement to your
personal brand journey.
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1- What particular goal are you striving to accomplish?

2- Why is this goal important to you?

3 -What are your aspirations?

4 -How do your current aspirations align with your values and
passions?

C. What is your “ why"?

Understanding your "Y factor” is essential for crafting a personal
brand aligned with your values, passions, and purpose. When in
harmony with these elements, you'll feel energized and
unstoppable.

These exercises help you stand out by defining your unique value
proposition. Let's use the 5 Whys technique to identify the root cause
of building your brand.
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1. Why do | want to build a personal brand?

1. Why.....2

3. Why......?

4. Why.....?

5. Why.....?

This exercise will help you find the Root Cause behind the desire to
build a personal brand!
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D. Your USP : Unique Selling Proposition

USP is a statement of what makes your business stand out from the
competition!
« A Unique Selling Proposition (USP) highlights the unique value
that you offer compared to competitors.
« It identifies the specific benefit or advantage that sets you apart
in your industry or field.

« A USP is more focused on why clients or employers should choose
you over others and what makes you stand out in a competitive
landscape.

« Example 1: As a public speaker, | go beyond just delivering speeches
—| create immersive experiences that leave a lasting impact on
audiences. My unique blend of storytelling and educational content
not only captivates listeners but also motivates them to take
meaningful action, making every presentation a transformative
journey.

« Example 2: As an educator, | don't just teach subjects—I inspire a
lifelong love of learning in my students. With innovative teaching
methods and personalized attention, | create engaging lessons that
cater to diverse learning styles, fostering curiosity, critical thinking,
and academic excellence in every student

What is my USP?




What makes your proposition different from others? (Note: You can
analyze your competitors' USPs using SWOT analysis and compare)

Note 1: To build your personal brand and stand out, know what your
audience wants and needs. Your Unique Selling Proposition (USP) isn't just
about what makes you unique, but also about what your audience is
looking for. Tailor your USP to provide a solution or meet their specific
requirements.

Note 2: The USPs usually emphasize qualities such as creativity, attention to
detail, innovation, and brand elevation, showcasing how individuals can
differentiate themselves in their respective industries.

2. Build your story and make an impact
Tell your story to build your Professional presence

Creating your story is crucial for building a strong professional image.
Not only helps you access opportunities but also makes you stand out in
interviews or meetings with clients.
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What's your story?

Example

Hi, I'm Sarah, and | specialize in personal branding. | help
individuals unleash their unique identity to stand out in loday's
competitive landscape.

My journey began with a realization: in a crowded world. being
good isn't enough. You need to be seen and rememberad. With a
background in marketing and psychology, I've developad a holistic
approach to personal branding that goes beyond surface tactics.

Working with clients from various backgrounds, we delve into their
story, uncovering their strengths, values, and goals, Together, we
craft a compelling narrative and a strategic online presence that
resonales with their audience.

But personal branding isn't just about visuals or social madia. It's
about confidence, clarity, and connection. It's about owning your
story and authentically sharing it with the world.

Whether you're aiming to advance your career, launch a business,
ar make an impact, I'm here to guide you, Let's unlock your full
potential and unleash your parsonal brand togathar.

Pro Tips:

« Practice answering questions with friends, family, or mentors to get
comfortable.

« Ask for feedback on how well your stories show who you are.

« First impressions matter:

« Tell stories:

« Use personal experiences to show who you are and what you value.

« Show enthusiasm and be genuine when talking to the interviewer/
potential client.

« Leave a strong impression:

« Be yourself and make your interactions memorable.
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3. KNOW YOUR AUDIENCE

Yes, the text is clear and grammatically correct. Here it is with slight
refinement for flow:

Who are the individuals or organizations that could benefit most from
your expertise? What specific pain points or needs can you address?
Answering these questions allows you to adjust your USP, message, and
strategy to better connect with your intended audience.

Start by identifying their age, gender, location, interests, goals, and
challenges. The more specific you are, the more effective your efforts will
be.

Who do you think your Ideal persona is?

3. Demographics
+ Age

 Gender

« Location

» Education level
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« Occupation

* Language

- Life stage (e.g. students, young professionals, parents, retirees)....

If you are targeting businesses:

Industry

Size: Small and medium-sized enterprises, Large, etc.
Business type: Private, Public, Nonprofit, etc.

The decision maker inside the company

Your target audience’s pain points

Your audience’s pain points are key to offering solutions that truly
resonate.
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Create your Persona(s)

A persona refers to a semi-fictional representation of your ideal
customer based on market research and real data about your
existing customers to understand the needs, behaviors, motivations,
and goals of their target audience.

Useful link

Turning your offers “from A want to A need”

Pro Tip: Adopt The “How can | serve you?” mentality

My advice for building your personal brand online is to adopt a helpful mindset. By focusing
your social media content on educating and providing value to your community rather than
promoting yourself, you'll connect more effectively with your audience and customers.
Sharing insightful information about your business niche and the value you bring will
establish you as a reliable resource and the go-to person in your field, increasing your
credibility and eventually turning your audience into loyal customers.

Communication preferences

This refers to the methods and channels your audience prefers to use when interacting or
exchanging information.

Verbal Communication: Face-to-face or phone conversations

Written Communication: Emails, text messages, and notes

Digital Communication: Emails, social media messaging, or collaboration platforms
Visual Communication: Images, graphics, and videos
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Social Media Channels

Picking the right social media platform for personal branding is vital as it dictates where
you'll connect with your audience best.
Each platform attracts different demographics, interests, and communication styles.

By selecting wisely, you can boost visibility, engagement, and influence, shaping how your

brand is perceived and broadening your reach to meet your objectives.

Social Media Channels

Facebook [] Instagram [] Youtube [ Tiktok Linkedin [7]

5. Build your personal brand

1. Brand Persona

Your personal brand persona is the essence of your personality as it is perceived by
others. This persona should align with your authentic self while also connecting to your
target audience.

Are you approachable and friendly? Professional and authoritative? Creative and
innovative?
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2. Brand Tone

The manner in which your brand communicates with its audience, including the style of
language, the level of formality, and the overall personality conveyed through written
and verbal communication.

What is your tone?

Pro Tip : Maintain a consistent brand style across all platforms to ensure that your
audience receives a cohesive and recognizable experience, reinforcing your brand identity
and fostering trust. Consistency in visual elements, messaging, and tone of voice
strengthens brand recognition and helps differentiate your brand from competitors

3. Mission Statement

A mission statement is a brief statement that communicates the purpose and values of
your brand.

This statement should answer questions like: What do you want to achieve with your
personal brand? Who do you want to impact? What values do you stand for?

Example: “My mission as a teacher is to create a welcoming classroom where all
students can thrive. We're dedicated to making learning fun, encouraging thinking, and
teaching kindness and curiosity.”

Linkedin’s mission statement: “To connect the world’s professionals to make them
more productive and successful.”

Forbes’s mission statement: “To deliver information on the people, ideas and
technologies changing the world to our community of affluent business decision
makers.”

Google’s mission Statement: “To organize the world’s information and make it
universally accessible and useful.”
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4. Brand Statement:

Your brand message is the heart of your personal branding strategy.

It's a clear statement about who you are, what you believe in, and the unique value you
offer to your target audience. Your brand message should guide everything you do in
building your personal brand.

Creating a great personal brand statement is crucial. It's a short, catchy description that
sums up what your brand is all about. For example, if you're into digital marketing and

love helping businesses grow online, your statement could be: “I'm all about helping
businesses succeed online through smart digital strategies.

Other Examples:

Example 1: “As a graphic designer, | specialize in crafting visually stunning and effective
marketing materials that elevate brands and engage audiences.”

Example 2: “I'm a public speaker known for captivating audiences with engaging
storytelling and delivering presentations that educate and inspire action.”

Example 3: “I'm a content creator with a talent for crafting engaging and shareable
content that captures attention and drives meaningful engagement.”
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Briefly:
 Your brand statement provides a concise overview of who you are, what you do, and
what you offer to your audience.
« It encapsulates your overall brand identity, values, and mission.

+ A brand statement focuses on communicating your brand's essence and
personality.

What is your Brand's Statement?

5. Brand Style

1. Logo:

« It might be based on your initials, a symbol that represents you, or a combination of
both.

2. Color Palette:

« Choose colors that speak to you and convey the mood you want to create.
« These colors can be used consistently across your branding materials.

3. Typography:

« It might be based on your initials, a symbol that represents you, or a combination of
both.
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4.Imagery Style:

« Make sure the imagery you use reflects your personal brand and the message you
want to convey.

« This could include professional headshots, lifestyle photos, or images related to your
work or interests.

6. Amplify your authority

» Focus on a niche within your
industry where you can excel.
Specialize Specialization allows you to become
known as the go-to person for that
particular subject matter.

+ Ensure your website, social media
Optimize profiles, and professional profiles
Your Online accurately reflect your expertise
Presence: and accomplishments. Consistent
branding across platforms
reinforces your authority.

Look for opportunities to speak at
conferences, workshops, or
industry events. Speaking
engagements allow you to share
your knowledge and expertise with
a live audience

Seek
Speaking
Opportuniti
es:

+ Stay up-to-date with the latest
trends, research, and developments
in your field. Continuous learning
demonstrates your commitment to
staying at the forefront of your
industry.

Continuou
sly Educate
Yourself:




Create
High-
Quality
Content:

Collaborate
with Other
Experts:

» Share your knowledge through
various mediums such as blog
posts, articles, videos, podcasts, or
social media posts.

+ Gather testimonials from satisfied
clients or colleagues to showcase
Consistently ti d dibilit
producing Get your expertise and credibility.
Endorsements and Endorsements from reputable
Testimonials sources can help validate your
authority to a wider audience.

+ Partnering with other experts in
your field for webinars, podcasts,
or joint projects can enhance your
credibility by association

« Consistency is key to building and
Be maintaining your authority. Stay
Consistent: consistent in your messaging,
branding, and content creation efforts
to reinforce your expertise over time.




Short Exercise:

Match the following element of personal branding with their description :
+ Articulating what sets your apart from others in your field.
« Aconcise description of who you are what you stand for and the value offer.
« Individuals or organisation that could benefit most from your expertise .
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Let's evaluate your comprehension:

« What is personal branding?
a) Promoting a company's products or services
b) Marketing yourself and your career as a brand
c) Building a social media following

« What does USP stand for in personal branding?
a) Unique Sales Potential
b) Unique Selling Proposition
c) Ultimate Success Principle

« Why is personal branding important?
a) It helps you become famous
b) It allows you to stand out in a competitive job market
c) It's only relevant for entrepreneurs

« What is a key element of personal branding?
a) Copying others in your industry
b) Consistency in your messaging and appearance
c) Focusing solely on self-promotion

« True or False: Personal branding should only be done on social media platforms.
a) True
b) False

« Which of the following is NOT a benefit of having a strong personal brand?
a) Increased credibility
b) Better career opportunities
c) Decreased networking opportunities




« What should you consider when identifying your Unique Selling Proposition (USP)?
a) What your competitors are doing
b) What sets you apart from others
c) What is popular in the market

« What is the first step in building a personal brand?
a) Creating a logo
b) Defining your goals and values
c) Posting on social media

Homework:
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Closing...

As we conclude this session, think about all the opportunities waiting for your brand to
grow.

Are you ready to start building your personal brand?
In our next course, I'll teach you how to use LinkedIn to make your brand even stronger.
You'll learn how to connect with important people in your field, show off what you're

good at, and find exciting chances.

LinkedIn is the best place for professionals to build their brand. It helps you make useful
connections and get involved in your industry. It's like a big step forward for your brand.

Ready to make your career even better? Let's do it together.
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